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THE CONCEPT

‘Be Bold’

T'S SO BOLD |
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TARGET GROUP

[ GEN-Z |

GIRLS INTERESTED IN
ARTISTIC MAKE-UP

[ SOCIAL MEDIA]




TO U C H OUTDOOR CAMPAIGN

FOR THE

WBOLD




TELL

SOCIAL MEDIA VIDEO

SHOWING GIRLS WHO
WEAR THE PRODUCT IN
DIFFERENT SITUATIONS

THROUGHOUT THE DAY

SHOWING YOU THAT YOU

CAN BE ‘BOLD’ IN
WHATEVER YOU DO BEST




WEBSITE

@ oiving cunty - Google Zoeken @ bold is never boring - Google Zoeke

BUY NOW




MEDIA PLAN

2024 Calendar - 3 Months

January 2024
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z Friday 05/01/24
TOUCH sneek peek on Insta
Monday 08/01/24
TOUCH launch outdoor campaign

Monday 29/01/24 - Friday 02/02
z TOUCH Collabs influencers on social
media
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February 2024
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05/02/24

Tell Start TikTok campaign. Invite to
make people share. And announce pop
up

14/02/24

Tell / sell pop up event

28/02/24
Extra pop up
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04/03/24

Launch review for product to
purchasers through website
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