


BE
BOLD

FIERCE

RISKY
CREATIVE

FR
EMPOWERED

‘THAT GIRL’
FIRE

ORIGINAL
DARING

SLAY
COURAGEOUS



Target audience

GEN-Z

somi

AGES:
16 - 24

Target group

CAN 
FOLLLOW 
TRENDS

PROMOTING 
INCLUSIVITY & 

DIVERSITY

SUSTAINABLE 
AND ETHICAL

BIG ON 
SOCIAL 
MEDIA

ARTISTIC 
MAKE-UP

• Experimental
• Creative
• Bold



Values

somi

DIVERSITY
EMPOWERMENT
FRIENDLY
CREATIVE
SUSTAINABLE



POSTERS Touch
points



vc

@somibeauty
somi

SOCIAL MEDIA Touch
points



NETHERLANDS

ABROAD

PHOTO
BOOTH





BE BOLD 
OR GO HOME


